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3.8% or 9,868,527 of USA DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Typical Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 48.9 years old (.3%
older than average) and have a $105,685 (7.3% lower than average) annual household income.
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3.7% or 282,943 of CHI DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Airl EIIza c HI Typical Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 47.9 years old (1.%
younger than average) and have a $97,778 (9.% lower than average) annual household income.
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2.4% or 136,900 of WDC DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Typical Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 47.9 years old (.% older
than average) and have a $125,284 (8.6% lower than average) annual household income.
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3.% or 135,571 of SEA DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Typical Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 45.8 years old (5.1%
younger than average) and have a $116,670 (6.6% lower than average) annual household income.
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7.4% or 354,555 of PHX DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Typical Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 51.6 years old (5.3%
older than average) and have a $99,168 (7.4% lower than average) annual household income.
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3.8% or 9,868,527 of USA DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 1.3% more likely to be a
college graduate, 3.9% more likely to work full-time, 3.5% less likely to be married, 17.6% more likely to
be a parent of 1 or more children under 18.
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3.7% or 282,943 of CHI DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 29.4% more likely to be a
college graduate, 12.2% more likely to work full-time, 22.2% less likely to be married, 12.6% more likely
to be a parent of 1 or more children under 18.
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2.4% or 136,900 of WDC DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 12.3% less likely to be a
college graduate, .5% less likely to work full-time, 1.9% less likely to be married, 31.4% more likely to be
a parent of 1 or more children under 18.
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3.% or 135,571 of SEA DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 27.7% less likely to be a
college graduate, 17.3% more likely to work full-time, 5.9% more likely to be married, 5.8% less likely to

be a parent of 1 or more children under 18.
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7.4% or 354,555 of PHX DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 20.4% more likely to be a
college graduate, 2.9% more likely to work full-time, 8.8% more likely to be married, 7.8% more likely to

be a parent of 1 or more children under 18.
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3.8% or 9,868,527 of USA DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 6.2% more likely to own
their home, 6.5% more likely to own a lower valued home, 5.7% more likely to have a single-family home,
14.7% more likely to have a dog.
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3.7% or 282,943 of CHI DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 16.% more likely to own
their home, 2.9% more likely to own a lower valued home, 26.9% more likely to have a single-family
home, 19.2% more likely to have a dog.
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2.4% or 136,900 of WDC DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 7.1% more likely to own
their home, 12.% more likely to own a higher valued home, 1.2% more likely to have a single-family
home, 16.8% less likely to have a dog.
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3.% or 135,571 of SEA DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 15.9% less likely to own
their home, 4.9% more likely to own a higher valued home, 1.9% more likely to have a single-family
home, 6.7% more likely to have a dog.

m Own/Rent/Other: Adults 18 or olden mﬁm Type of Home:Adults 18 or older 4% Pets in Home:Adults 18 or older

Single Family House (unattached) D2.8% 40.9%
—
51.2% 12.4% 38.4%
Townhouse or attached Home . =" ’

1.8% 51.0%

Condominium I 55 Own a Cat

10.6% o35 31.9%
7.0% 12.6%
3.4% Apartment ' -
69,459 PREL) : 455,095 IR 71 19,326 WPPRG) L34% 13.0%
Own Other Own iﬁcT::tHU'“e Mobile Home or Manufactured 6.6% Own other type of Pet m
or Rea ate
e Home | B
who Listened to K-LOVE and/or AIR1 in the past 7 days mSEA who Listened to K-LOVE and/or AIR1 in the past 7 days WSEA who Ustened to K-LOVE and/er AIR1 in the past 7 days mSEA
-
¢ 24 Value of Owned Home: Adults 18 or older v, g Home Loans: Adults 18 or older

Average Value of Owned Home:
who Listened to K-LOVE and/or AIR1inthe past 7 days

oW 4933511 |

0.3% 0.6% [EE:39
<$150K $150K-$200K $200K-$250K $250K-$300K $300K-$350K $350K-$500K S500K-$750K  $750K-S1M S1Vi+ Home Refinanced  Home Equity Own
Mortgage Home Loan/Home Home/Property
= who Listened to K-LOVE and/or AIR1 in the past 7 days WSEA Mortgage Improvement Dutright (ND
SEA DMA Scarborough R2 2025: Sep24-Jul25 Qual intab 114 o Loan Mortgages)

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reservec

((Radio Stations: WAWE-FM OR Radio Stations: WCKL-FM OR Radio station websites visited/apps used past 7 days: WCKL-FM(klove.com) OR Radio Stations: WNLT-FM OR Radio Stations: WOBO-FM OR Radio Stations: WORI-FM OR Radio station websites visited/apps used past 7 days: WNLT-FM(klove.com) OR Radio station websites visited/apps
used past 7 days: WOBO-FM(wobofm.com)OR Radio Stations: KMWA-FM OR Radio Stations: KAIZ-FM OR Radio Stations: KLPT-FM OR Radio Stations: KLVA-FM OR Radio Stations: KLVK-FM OR Radio Stations: KLSW-FM OR Radio Stations: KWAO-FM OR Radio station websites visited/apps used past 7 days: KLSW-FM(klove.com) OR Radio Stations:
KDHX-FM OR Radio Stations: WAIW-FM OR Radio Stations: WLVW-FM OR Radio station websites visited/apps used past 7 days: WAIW-FM(airl.com) OR Radio station websites visited/apps used past 7 days: WLVW-FM(klove.com) OR Radio Stations: WFLV-FM OR Radio station websites visited/apps used past 7 days: WFLV 90.7 FM (klove.com))



| 7.4% or 354,555 of PHX DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.

Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 12.% more likely to own

their home, 14.9% more likely to own a lower valued home, 5.6% less likely to have a single-family home,
10.4% more likely to have a dog.
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3.8% or 9,868,527 of USA DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 4.3% less likely to look up D-
I-Y advice online, 4.2% less likely to always vote in local elections, 1.6% less likely to belong to a gym, .9%

less likely to fly domestic past yr.
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3.7% or 282,943 of CHI DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.

— Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 2.2% more likely to look up
m D-I-Y advice online, 27.% less likely to always vote in local elections, 1.1% less likely to belong to a gym,

2.4% less likely to fly domestic past yr
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2.4% or 136,900 of WDC DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.

Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 44.9% less likely to look up
D-1-Y advice online, 15.4% more likely to always vote in local elections, 41.6% less likely to belong to a gym,
19.4% less likely to fly domestic pas
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3.% or 135,571 of SEA DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 6.3% less likely to look up D-
I-Y advice online, .1% less likely to always vote in local elections, 27.6% more likely to belong to a gym,

9.6% less likely to fly domestic past yr
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7.4% or 354,555 of PHX DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.

Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 6.5% more likely to look up
D-I-Y advice online, 9.3% less likely to always vote in local elections, 11.5% more likely to belong to a gym,
9.3% more likely to fly domestic pasty
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3.8% or 9,868,527 of USA DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.

— Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 4.9% more likely to use QSRs
past mo., .7% more likely to use Sit-Down Restaurants past mo., 12.2% more likely to use Casinos past yr.,

13.1% more likely to smoke cigarettes.
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3.7% or 282,943 of CHI DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.

Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 3.1% more likely to use QSRs
past mo., 3.6% less likely to use Sit-Down Restaurants past mo., 1.2% less likely to use Casinos past yr., 6.5%
less likely to smoke cigarettes.
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2.4% or 136,900 of WDC DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.

Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 3.5% more likely to use QSRs
past mo., 18.3% less likely to use Sit-Down Restaurants past mo., 51.5% less likely to use Casinos past yr.,
38.% more likely to smoke cigarettes.

(Sit-Down Restaurants Used Past 30-days)

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
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3.% or 135,571 of SEA DMA Adults 18 or older Listened to K-LOVE and/or AIRL in the past 7 days.

Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 5.9% more likely to use QSRs
past mo., 8.5% more likely to use Sit-Down Restaurants past mo., 12.% more likely to use Casinos past yr.,
31.% more likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
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7.4% or 354,555 of PHX DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.

Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 4.8% more likely to use QSRs
past mo., 7.1% more likely to use Sit-Down Restaurants past mo., 5.5% more likely to use Casinos past yr.,
15.7% more likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
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3.8% or 9,868,527 of USA DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 8.5% more likely to have a

401K, 7.5% more likely to have an Auto Loan, .6% more likely to Invest/Trade Stocks Online, 8.8% more likely
to pay with their Debit Card.

mﬁdlnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
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3.7% or 282,943 of CHI DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.

Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 15.2% more likely to have a
Airl 401K, 45.3% more likely to have an Auto Loan, 14.5% more likely to Invest/Trade Stocks Online, 10.8% more
likely to pay with their Debit Card.
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2.4% or 136,900 of WDC DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
R Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 46.2% less likely to have a 401K,
Airl E— 62.9% less likely to have an Auto Loan, 22.5% less likely to Invest/Trade Stocks Online, 6.8% less likely to pay
with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
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3.% or 135,571 of SEA DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 16.5% more likely to have a

401K, 55.7% less likely to have an Auto Loan, 21.5% less likely to Invest/Trade Stocks Online, 9.8% more likely
to pay with their Debit Card.

Investments Owned Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
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7.4% or 354,555 of PHX DMA Adults 18 or older Listened to K-LOVE and/or AIR1 in the past 7 days.
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days are 15.6% more likely to have a

401K, 10.6% more likely to have an Auto Loan, 19.4% more likely to Invest/Trade Stocks Online, .6% more
likely to pay with their Debit Card.

Investments Owned Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
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Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an average of 2 days, 23 hours, 43
minutes and 7 seconds each week with All Forms of Media.

99.9% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an avg. of 10 hours and 4 minutes each week
listening to All Local AM/FM Radio, representing 14.% of total time spent with all forms of Media.
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Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an average of 2 days, 12 hours, 26
minutes and 51 seconds each week with All Forms of Media.

99.9% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an avg. of 8 hours and 19 minutes each week
listening to All Local AM/FM Radio, representing 13.8% of total time spent with all forms of Media.
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Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an average of 2 days, 12 hours, 38
minutes and 33 seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an avg. of 8 hours and 51 minutes each week
listening to All Local AM/FM Radio, representing 14.6% of total time spent with all forms of Media.
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Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an average of 2 days, 15 hours, 13
minutes and 31 seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an avg. of 9 hours and 38 minutes each week
listening to All Local AM/FM Radio, representing 15.2% of total time spent with all forms of Media.
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Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an average of 3 days, 13 hours, 17
minutes and 49 seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an avg. of 12 hours and 22 minutes each week
listening to All Local AM/FM Radio, representing 14.5% of totaltime spent with all forms of Media.
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Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an average of 2 days, 2 hours, 12

minutes and 4 seconds each week with All Forms of Ad-Supported Media.

72.6% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an avg. of 6 hours and 41 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.7% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an average of 1 days, 17 hours, 2
minutes and 26 seconds each week with All Forms of Ad-Supported Media.
61.2% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an avg. of 4 hours and 30 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 6.7% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an average of 1 days, 16 hours, 13
minutes and 27 seconds each week with All Forms of Ad-Supported Media.

72.6% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an avg. of 5 hours and 55 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.7% of total time spent with all forms of Ad-Supported Media.
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| Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an average of 1 days, 18 hours, 50
minutes and 21 seconds each week with All Forms of Ad-Supported Media.
69.1% of Adults 18 or older who Listened to K-LOVE and/er AIR1 in the past 7 days spend an avg. of 6 hours and 5 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an average of 2 days, 10 hours, 12
minutes and 1 seconds each week with All Forms of Ad-Supported Media.

65.8% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an avg. of 7 hours and 24 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 8.4% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an average of 7 hours
and 10 minutes each day with All Forms of Ad-Supported Media. 72.6% listen to Local AM/FM Radio

for an avg. of 57.4 minutes/day.

(Local Radio delivers 9.7% of Time with Ad-Supported Media.)
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| Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an average of 5 hours

for an avg. of 38.7 minutes/day.

and 51 minutes each day with All Forms of Ad-Supported Media. 61.2% listen to Local AM/FM Radio

(Local Radio delivers 6.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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for an avg. of 50.8 minutes/day.

" Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an average of 5 hours
and 44 minutes each day with All Forms of Ad-Supported Media. 72.6% listen to Local AM/FM Radio
(Local Radio delivers 10.7% of Time with Ad-Supported Media.)
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for an avg. of 52.2 minutes/day.

| Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an average of 6 hours
and 7 minutes each day with All Forms of Ad-Supported Media. 69.1% listen to Local AM/FM Radio
(Local Radio delivers 9.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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for an avg. of 63.4 minutes/day.

Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an average of 8 hours
and 18 minutes each day with All Forms of Ad-Supported Media. 65.8% listen to Local AM/FM Radio
(Local Radio delivers 8.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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- 7,166,580 or 72.6% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days
listen to Ad-Supported Local AM/FM Radio for an average of 57.4 minutes every day representing
34.3% of all time spent daily with Ad-Supported Audio.
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- 173,195 or 61.2% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days listen
to Ad-Supported Local AM/FM Radio for an average of 38.7 minutes every day representing 29.1%
of all time spent daily with Ad-Supported Audio.
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99,389 or 72.6% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days listen
| ——| wn to Ad-Supported Local AM/FM Radio for an average of 50.8 minutes every day representing 34.6%
I

Airl of all time spent daily with Ad-Supported Audio.
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93,680 or 69.1% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days listen
to Ad-Supported Local AM/FM Radio for an average of 52.2 minutes every day representing 31.8%
of all time spent daily with Ad-Supported Audio.
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- 233,297 or 65.8% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days listen
to Ad-Supported Local AM/FM Radio for an average of 63.4 minutes every day representing 32.5%
of all time spent daily with Ad-Supported Audio.
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7,166,580 or 72.6% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days
listen to Ad-Supported Local AM/FM Radio for an average of 57.4 minutes every day representing
34.3% of all time spent daily with Ad-Supported Audio.
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to Ad-Supported Local AM/FM Radio for an average of 38.7 minutes every day representing 29.1%
of all time spent daily with Ad-Supported Audio.
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99,389 or 72.6% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days listen
to Ad-Supported Local AM/FM Radio for an average of 50.8 minutes every day representing 34.6%
of all time spent daily with Ad-Supported Audio.
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93,680 or 69.1% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days listen
to Ad-Supported Local AM/FM Radio for an average of 52.2 minutes every day representing 31.8%
of all time spent daily with Ad-Supported Audio.
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233,297 or 65.8% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days listen
to Ad-Supported Local AM/FM Radio for an average of 63.4 minutes every day representing 32.5%
of all time spent daily with Ad-Supported Audio.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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7,166,580 or 72.6% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Country, Hot
AC, and Pop Contemporary Hit Radio.
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Airl

173,195 or 61.2% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Pop Contemporary Hit Radio, Adult
Contemporary, Country, and Adult Hits.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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99,389 or 72.6% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Urban AC, Classic Hits, Adult Contemporary,
Country, and Pop Contemporary Hit Radio.
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[ 93,680 or 69.1% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic Hits, Pop
Contemporary Hit Radio, and All Sports.
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233,297 or 65.8% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Adult Hits, Classic Hits, Adult
Contemporary, and Pop Contemporary Hit Radio.
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5,692,424 or 57.7% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days
watch Ad-Supported Local TV Stations for an average of 100.8 minutes every day representing 32.9%
of all time spent daily with Ad-Supported Video.
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Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

196,202 or 69.3% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days watch
Ad-Supported Local TV Stations for an average of 94.1 minutes every day representing 38.3% of all
time spent daily with Ad-Supported Video.
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58,646 or 42.8% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days watch
Ad-Supported Local TV Stations for an average of 110.8 minutes every day representing 40.% of all
time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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61,919 or 45.7% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days watch
Ad-Supported Local TV Stations for an average of 69.2 minutes every day representing 29.8% of all
time spent daily with Ad-Supported Video.
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207,950 or 58.7% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days watch
Ad-Supported Local TV Stations for an average of 101.9 minutes every day representing 27.3% of all
time spent daily with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 18 or older Avg. Day All Video (% Time Spent & Avg Minutes/day Spent): Adults 18 or older
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5,692,424 or 57.7% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days
watch Ad-Supported Local TV Stations for an average of 100.8 minutes every day representing 32.9%
of all time spent daily with Ad-Supported Video.
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196,202 or 69.3% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days watch
AL EXTTH c H I Ad-Supported Local TV Stations for an average of 94.1 minutes every day representing 38.3% of all
time spent daily with Ad-Supported Video.
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58,646 or 42.8% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days watch
Ad-Supported Local TV Stations for an average of 110.8 minutes every day representing 40.% of all
time spent daily with Ad-Supported Video.
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61,919 or 45.7% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days watch
Ad-Supported Local TV Stations for an average of 69.2 minutes every day representing 29.8% of all
time spent daily with Ad-Supported Video.

Weekly

54.2% Avg. Hours+Minutes/day with Ad-Supported
Reach % 52.8% '

_ ll’share OfAd-SUppOl'tEd VIdeO Video: Adults 18 or older

48.2%

48.0%

0,
45.8% 44.5%
43.0%

who Listened to K-LOVE SEA
34.2% and/or AIR1 in the past 7
days

21.1% 21.0%

16.8% 17.4%
14.7%

11.9%

14 3% 10 0%

8.3%
90/ 3 8% 3% 3 7%
71,592 2,452,255

58,242 2,070,851 65,282 2,012,027 28,605 948,962 46,319 1 231,891 22,765 786 083 13,540 537 316

£ No,
0/

Weekly
Total
Persons
Reached:

61,919 2,170,788

—— e
12,889 665,036

5801 271,124
Local TV Cable TV Amazon YouTube Hulu TikTok AppIeTV+ Netflix Peacock Roku
A
Daiy Mi
® who Listened to K-LOVE and/or AIR1 in the past 7 days H SEA
SEA DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 114 SEATTLE-TACOMA ~ DMA  Scarborough R2 2025: Sep2d-Jul25 ~ Qualintab 3,986

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. .al for Anything _ «
.com) OR Radio Stations: WHNLT-FM OR Radio ns: WOBO-FIM OR Radio Stations: WORI-EM OR Radio isited/apps used past 7 days: W com) OR Radic s

OR Radio Stations: KLVA-FIM OR Radio Stations: LVK FIVi OR Radio Stations: KLSW-Fivi OR Radio Stations: Radio station websites visited/apps ys: KLSW-FIVi{ki :
KDHX-FM OR Radio Stations: WAIW-FM OR Radio Stations: WLVW-FM OR Radio station webs/tes visited/apps used past 7 days: WAIW-FM(airl.com) OR Radio station websites visited/apps used past 7 days: WLVW-FM(klove.com) OR Radio Stations: WFLV-FM OR Radio station websites visited/apps used past 7 days: WFLV90 7 FM (klove.com))

({Radio Stations: WAWE-FI OR Radio Stations: WCKL-FM OR Rad
used past 7 days: WOBO-FVI(wobofm. cam/OR Radio Stations: Kivl

ed past 7 days: WEKL-FA
M OR Radio Smuuns




207,950 or 58.7% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days watch
Ad-Supported Local TV Stations for an average of 101.9 minutes every day representing 27.3% of all
time spent daily with Ad-Supported Video.
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5,692,424 or 57.7% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local
News - Morning, Comedies, Movies, and Dramas.
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196,202 or 69.3% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Comedies, Local
News - Morning, Sports, Game Shows, and Mystery/Suspense/Crime.
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' 58,646 or 42.8% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Dramas, Movies, Comedies, Sports,
Food/Cooking Shows, and Local News - Morning.
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61,919 or 45.7% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies,
Dramas, Local News - Morning, and Comedies.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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207,950 or 58.7% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Comedies, Local
News - Morning, Sports, Movies, and Dramas.
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' 7,814,844 or 79.2% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days use
Ad-Supported Social Media for an average of 134.1 minutes every day representing 23.8% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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[ 230,520 or 81.5% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days use
Ad-Supported Social Media for an average of 109.1 minutes every day representing 23.7% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Week All ,,,Ei%';t“[ (Persons & % Reach): Adults 18 or older

search (Google, Bing, etc.)

96,188 or 70.3% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days use Ad-
Supported Social Media for an average of 120.1 minutes every day representing 21.9% of all time
spent daily with Ad-Supported Digital Media.
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110,682 or 81.6% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days use
Ad-Supported Social Media for an average of 119.7 minutes every day representing 22.6% of all time
spent daily with Ad-Supported Digital Media.
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281,219 or 79.3% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days use
Ad-Supported Social Media for an average of 160.1 minutes every day representing 23.5% of all time
spent daily with Ad-Supported Digital Media.
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7,780,583 or 78.8% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days use
Ad-Supported Facebook for an average of 48.9 minutes every day representing 36.5% of all time
spent daily with Ad-Supported Social Media.
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227,564 or 80.4% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days use
Ad-Supported Facebook for an average of 30.8 minutes every day representing 28.2% of all time
spent daily with Ad-Supported Social Media.
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| 96,188 or 70.3% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days use Ad-
Supported Facebook for an average of 42.6 minutes every day representing 35.5% of all time spent
daily with Ad-Supported Social Media.
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108,019 or 79.7% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days use
Ad-Supported Facebook for an average of 43.5 minutes every day representing 36.3% of all time
spent daily with Ad-Supported Social Media.
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280,865 or 79.2% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days use
Ad-Supported Facebook for an average of 62.4 minutes every day representing 39.% of all time
spent daily with Ad-Supported Social Media.
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| 7,780,583 or 78.8% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days use
Ad-Supported Facebook for an average of 48.9 minutes every day representing 36.5% of all time
spent daily with Ad-Supported Social Media.
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| 227,564 or 80.4% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days use

Ad-Supported Facebook for an average of 30.8 minutes every day representing 28.2% of all time
spent daily with Ad-Supported Social Media.
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’ 96,188 or 70.3% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days use Ad-
Supported Facebook for an average of 42.6 minutes every day representing 35.5% of all time spent
daily with Ad-Supported Social Media.
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108,019 or 79.7% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days use
Ad-Supported Facebook for an average of 43.5 minutes every day representing 36.3% of all time
spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach% 79.7% Social Media: Adults 18 or older
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| 280,865 or 79.2% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days use
Ad-Supported Facebook for an average of 62.4 minutes every day representing 39.% of all time
spent daily with Ad-Supported Social Media.
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Social Media: Adults 18 or older
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 539,239;
Social Media: 497,219; Local Radio: 477,727; Non-Prem. Cable: 242,706; Local TV: 232,319
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| M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 13,257; Local Radio: 10,904; Local TV: 7,699; Non-Prem. Cable: 7,293
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 9,794; Local
Radio: 6,196; Social Media: 5,253; Non-Prem. Cable: 2,510; Local TV: 2,213 reaching
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 9,454;
Social Media: 6,436; Local Radio: 6,008; Non-Prem. Cable: 2,588; Local TV: 2,164 reaching
Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days.
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| M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 27,066;
Social Media: 18,344; Local Radio: 14,977; Local TV: 7,627; Non-Prem. Cable: 7,344
reaching Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 da
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

9,021,064 or 91.4% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days
spend an average of 45.4 minutes per day driving, seeing Billboards and Signs. 60.7% Listen to Local
Radio Stations Out-of-Home for an average of 47.8 minutes/d

Toto! persons:

D ———
agsagte e

werage Doy

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% rime spent:

i i Tours, e Sowrtowr.. (T Y Walkingin Towns, Walking n Towns
Cities, Downtown Cities, Downtown
A Radio. e LT Areas | Shopping Malls Areas Shopping Malls
Gas Stations/Convenience Stores 211 19.1 212 19.4
T Billboards & Signs (Weekl
shopping Malls AM/FM Radio S g teleey
" x 523 Grocery Grocery
Restaurants & Bars Avg. Hours+Minutes/day with Out- M - i 49.9 =
of-Home Media: Adults 18 or older Restaurants | Stores Podcasts Restaurants & = Stores
Podcasts m & Bars 10.0 B 10.4
14.
Spotify m 3
. Retail Spotify
SiriusxM soge % M Billboards & Signs (Weekly
o who Listened to K-LOVE m Drivers) SiriusXM AM/FM Radio SiriusXM YouTube Gas Dr
etail Stores and/for AIR1in the past 7 45.4 132 398 33 Music... SE u...

YouTube Music

TR N o

® who Listened to K-LOVE and/or AIR1 in the past 7 days mUSA

® who Listened to K-LOVE and/or AIR1 in the past 7 days

mUSA

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older

(averoge week) Total Persons: % Time Spent. (Average Day
Grocery Stoces 254 S3L989 57.1%

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

[ isorte oo,
D —— ¥4
-m

Avg. Hours+Minutes/day with Ad-

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Walking in Towns,
Cities, Downtown
Areas
211

Shopping Malls

AM/FM Radio

47.8
= Grocery

Restaurants &

Billboards & Signs (Weekly
Drivers)
49.9

Walking in Towns,

Cities, Downtown
Areas Shopping Malls
212 19.4

Grocery

Restaurants &

roicass . RESHE O s aorater s o e R "
Drug Stores Mm = 1 YouTub Ga
Retail Stores e _ Retail ‘l:::l‘u:ice s
Movie Theaters mm ”"’“"'MD et B Billboards & Signs (Weekly Movie Store 5.2
TV Music Channels Mm” and/for AlR1in the past 7 St At Hadlo Thle;t:fs 751 V...

YouTube Music

days

45.4

37.0

® who Listened to K-LOVE and/or AIR1 in the past 7 days mUSA ® who Listened to K-LOVE and/or AIR1 in the past 7 days BUSA
= * Share of Everything
USA USA Projection Scarborough R1 2026: Sep24-Feb26 Qual Intab 972 for Anything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. - c

((Radio Stations: WAWE-FM OR Radio Stations: WCKL-FM OR Radio station websites visited/apps used past 7 days: WCKL-FM(klove.com) OR Radio Stations: WNLT-FM OR Radio Stations: WOBO-FM OR Radio Stations: WORI-FM OR Radio station websites visited/apps used past 7 days: WNLT-FM(klove.com) OR Radio station websites visited/apps
used past 7 days: WOBO-FM(wobofm.com)OR Radio Stations: KMWA-FM OR Radio Stations: KAIZ-FM OR Radio Stations: KLPT-FM OR Radio Stations: KLVA-FM OR Radio Stations: KLVK-FM OR Radio Stations: KLSW-FM OR Radio Stations: KWAO-FM OR Radio station websites visited/apps used past 7 days: KLSW-FM(klove.com) OR Radio Stations:
KDHX-FM OR Radio Stations: WAIW-FM OR Radio Stations: WLVW-FM OR Radio station websites visited/apps used past 7 days: WAIW-FM(airl.com) OR Radio station websites visited/apps used past 7 days: WLVW-FM(klove.com) OR Radio Stations: WFLV-FM OR Radio station websites visited/apps used past 7 days: WFLV 90.7 FM (klove.com))



Airl

(Average week]
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio
Gas Stations/Convenience Stores

Restaurants & Bars

Shopping Malls 432 — Grocery
Podcast of-Home Media: Adults 18 or older SiriusXM Bars SiriusXm Stores
e m Movie Theaters 12.8 10.2
Ll 152
Spotify 17.4 .
Spotify
Drug Stores 4.8

Retail Stores

e who Listened to K-LOVE Drivers) Bars AM/FM Radio Theaters sts
SiriusXm and/or AIR1 in the past 7 333 145 401 14.4 8.2 75 St
- 3.3 . : 2 8.2 i
Movie Theaters  EREiRLy) m- "

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

Total Persons:

D —— 7
m—m
Walking in Towns, Cities, Downtown... m_y’
| AW

PR —l
m

= who Listened to K-LOVE and/or AIR1 in the past 7 days

246,214 or 87.% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend
an average of 33.3 minutes per day driving, seeing Billboards and Signs. 51.2% Listen to Local Radio
Stations Out-of-Home for an average of 38.2 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...
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Shopping Malls
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125,149 or 91.4% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend
an average of 37.2 minutes per day driving, seeing Billboards and Signs. 60.7% Listen to Local Radio

Stations Out-of-Home for an average of 42.4 minutes/day
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125,564 or 92.6% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend
an average of 51.9 minutes per day driving, seeing Billboards and Signs. 57.8% Listen to Local Radio
Stations Out-of-Home for an average of 45.8 minutes/day

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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322,002 or 90.8% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend
an average of 54.8 minutes per day driving, seeing Billboards and Signs. 55.% Listen to Local Radio
Stations Out-of-Home for an average of 58.4 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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9,021,064 or 91.4% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an
average of 45.4 minutes per day driving, seeing Billboards and Signs representing 33.% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
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246,214 or 87.% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an
average of 33.3 minutes per day driving, seeing Billboards and Signs representing 27.9% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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125,149 or 91.4% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an

average of 37.2 minutes per day driving, seeing Billboards and Signs representing 29.3% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
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125,564 or 92.6% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an

average of 51.9 minutes per day driving, seeing Billboards and Signs representing 34.4% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
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322,002 or 90.8% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend an
average of 54.8 minutes per day driving, seeing Billboards and Signs representing 36.3% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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246,214 or 87.% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend
an average of 33.3 minutes per day driving an average of 19.4 miles each day and are 50.5% more
likely to use Route 53 than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older
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125,149 or 91.4% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend
an average of 37.2 minutes per day driving an average of 21.6 miles each day and are 173.2% more
likely to use Route 17 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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125,564 or 92.6% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend
an average of 51.9 minutes per day driving an average of 30.2 miles each day and are 147.9% more
likely to use East Marginal Way than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older
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322,002 or 90.8% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days spend
an average of 54.8 minutes per day driving an average of 31.9 miles each day and are 75.9% more
likely to use Grand Avenue (W Hwy 60) than the Metro average

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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- 2,686,264 or 27.2% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day representing 29.8%
of all time spent daily with All forms of Print Media.
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i 102,028 or 36.1% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.8 minutes every day representing 33.4%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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39,146 or 28.6% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 6.6 minutes every day representing 31.3%
of all time spent daily with All forms of Print Media.
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33,795 or 24.9% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.1 minutes every day representing 31.5%
of all time spent daily with All forms of Print Media.
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. 75,927 or 21.4% of Adults 18 or older who Listened to K-LOVE and/or AIR1 in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.6 minutes every day representing
25.3% of all time spent daily with All forms of Print Media.
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